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Contrived. Disingenuous. Phony. Inauthentic. Do your customers use any of these words to describe what
you sell—or how you sell it? If so, welcome to the club. Inundated by fakes and sophisticated counterfeits,
people increasingly see the world in terms of real or fake. They would rather buy something real from
someone genuine rather than something fake from some phony. When deciding to buy, consumers judge an
offering's (and a company's) authenticity as much as—if not more than—price, quality, and availability. In
Authenticity, James H. Gilmore and B. Joseph Pine II argue that to trounce rivals companies must grasp,
manage, and excel at rendering authenticity. Through examples from a wide array of industries as well as
government, nonprofit, education, and religious sectors, the authors show how to manage customers'
perception of authenticity by: recognizing how businesses "fake it;" appealing to the five different genres of
authenticity; charting how to be "true to self" and what you say you are; and crafting and implementing
business strategies for rendering authenticity. The first to explore what authenticity really means for
businesses and how companies can approach it both thoughtfully and thoroughly, this book is a must-read for
any organization seeking to fulfill consumers' intensifying demand for the real deal.
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From reader reviews:

Veronica Shriner:

Reading a guide tends to be new life style on this era globalization. With reading you can get a lot of
information that can give you benefit in your life. Having book everyone in this world may share their idea.
Books can also inspire a lot of people. Lots of author can inspire their own reader with their story or their
experience. Not only situation that share in the textbooks. But also they write about advantage about
something that you need case in point. How to get the good score toefl, or how to teach your young ones,
there are many kinds of book which exist now. The authors in this world always try to improve their ability
in writing, they also doing some investigation before they write with their book. One of them is this
Authenticity: What Consumers Really Want.

Jay Klein:

Many people spending their time frame by playing outside together with friends, fun activity along with
family or just watching TV all day every day. You can have new activity to invest your whole day by
studying a book. Ugh, ya think reading a book can actually hard because you have to take the book
everywhere? It all right you can have the e-book, having everywhere you want in your Touch screen phone.
Like Authenticity: What Consumers Really Want which is finding the e-book version. So , why not try out
this book? Let's see.

Thomas Manna:

Do you like reading a book? Confuse to looking for your best book? Or your book had been rare? Why so
many issue for the book? But any people feel that they enjoy intended for reading. Some people likes looking
at, not only science book but in addition novel and Authenticity: What Consumers Really Want or maybe
others sources were given expertise for you. After you know how the truly amazing a book, you feel wish to
read more and more. Science book was created for teacher or students especially. Those ebooks are helping
them to include their knowledge. In various other case, beside science e-book, any other book likes
Authenticity: What Consumers Really Want to make your spare time more colorful. Many types of book like
this one.

Herbert Knight:

As a scholar exactly feel bored to help reading. If their teacher questioned them to go to the library or to
make summary for some reserve, they are complained. Just minor students that has reading's soul or real
their passion. They just do what the educator want, like asked to go to the library. They go to at this time
there but nothing reading very seriously. Any students feel that reading through is not important, boring and
can't see colorful photos on there. Yeah, it is being complicated. Book is very important for yourself. As we
know that on this era, many ways to get whatever we want. Likewise word says, many ways to reach
Chinese's country. Therefore this Authenticity: What Consumers Really Want can make you really feel more



interested to read.
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